Alcohol Policy and Code of Practice

Introduction

We recognise the need for social responsibility, and the fact that a part of our commercial
business is in entertainment and alcohol retail and must comply with the Licensing Act 2003
(as amended), including the 2024 Home Office Section 182 Guidance. We play a part in the
communities in which we operate.

The provision of a safe and secure environment in the Rufus Centre is a key business
objective and includes compliance with mandatory licensing conditions, safeguarding duties,
and vulnerability-management expectations. We have a responsibility to provide this
environment to our residents and wider customer base, and it is a commercial strength that
we do so. We also employ a Safe Space to further support this and operate recognised
vulnerability-support schemes such as Ask for Angela and anti-spiking protocols.

With regard to our licensed trade operations, the issue of social responsibility is one
inextricably linked with alcohol consumption and the prevention of alcohol-related harm,
including spiking, intoxication, and underage sales.. In response to this, we have developed
policy in 6 key areas:

1. Health & Safety

2. The Prevention of Crime & Disorder

3. Noise & Public Nuisance

4. Dispersal

5. Alcohol Promotions

6. Protection of Children from Harm (including Challenge 25)

Responsible Retailing

Responsible retailing encompasses the key elements of our alcohol policy and considers the
supply and demand for alcohol and includes compliance with mandatory conditions on
irresponsible promotions, age verification, and staff training. On the supply side, we
recognise that we have a responsibility to consider issues under our control such as, pricing,
promotions and advertising ensuring all promotions comply with the Mandatory Licensing
Conditions (MLC) and do not encourage excessive consumption. On the demand side, our
only real influence on consumer demand is the provision of information to consumers. Our
main focus is in providing information to consumers and reminding them of issues related to
the consumption of alcohol (and going out generally). The advertising of alcohol, events, and
promotions spans both the supply and demand side and must comply with the Portman
Group Code of Practice (2024) and ASA advertising rules in the context that advertising is
an opportunity as a supplier to influence customer demand, we believe that control over
advertising, and issues such as timespan of promotions, are far more effective levers than
price to encourage responsible consumption.

As such our drinks service policy and alcohol promotion policy are detailed and represent a

level we believe is leading in the industry and include measures for spiking prevention,
Challenge 25, staff training, incident logging, and vulnerability management..

Alcohol Policy- Adopted 120626— Review Date 120628



